
Durham’s Image Inside and Out
Ratio of Positive to Negative Responses (2008)

NegativePositive

Wake Image of Durham
(1 to 1)

Durham Self Image
(7.5 to 1)

Orange Image of Durham
(2.3 to 1)

National Image of Durham
(9 to 1)

National Image as Place for 
Culture,  Education and 

Entertainment
(15.5 to 1)

National Image as Place for
 New Business and Growth

(14 to 1)

Sources: The Catevo Group, Opinion Research Corporation 
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