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A Tale of Three Destinations
An Illustration of the Power of Marketing
Three Approaches to Visitor Development & Results 

In terms of 2008 Visitor Generated Local Sales Tax Revenue Per 1000 Residents

Source: TEIM, Benchmark Studies

- 36%*

- 50%*

Benchmark Community - 
100% marketing (25% TDA grant fund)

* Less Visitor Generated Related Local Tax Revenue Per 1000 Residents
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Marketing
Lure visitors, fuel tax 

revenue to build projects

Hybrid
Some marketing, some 

project development

Mostly Product
Build it and 

they will come

100%
Marketing

Durham
67% Product

33% Marketing

85% Product
15% Marketing


